
May 22-24, 2017 | Atlanta 

Social Media as Transaction:  

The Keys to A Social Commerce 

Strategy 

#shakeupshow 
www.socialshakeupshow.com  

@AngWWells 

Angela Wells 

Senior Director 

Oracle Social Cloud 



May 22-24, 2017 | Atlanta 

Only Three Points to Remember 
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Listen and Learn 
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Source:  Robert Allen, Smart Insights, Feb. 

2017 
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POLARIS INDUSTRIES IS TICKLED “PINK” BY VOICE-OF-CUSTOMER INSIGHTS FROM SRM 

•Uncovered emerging trend in social using theme and term analysis  

•Developed customer-inspired product line driving increased loyalty and advocacy 

•Product provided a new revenue opportunity for their accessories dealers  

HOLLY SPAETH 
– Manager of Interactive Media and 
Content at Polaris 
 

WE ARE QUITE LITERALLY CO-
CREATING WITH OUR CUSTOMERS, 
SEEKING THEIR INPUT AND 
KNOWLEDGE  AROUND LIKES, 
DISLIKES, WANTS AND DESIRES. 
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In 2015, social commerce revenue 

reached $14B in the U.S. and            

$30B worldwide.  

 

Some experts expect this number to 

triple by 2020. 

Source:  eMarketer 
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MACK TRUCKS USE OF ORACLE MARKETING AND SOCIAL CLOUD INTEGRATIONS 
LEADS TO PERSONALIZED ENGAGEMENT AND INCREASED ROI.  

•Generated purchase of $175K sleeper truck through “Dig In” social campaign 

•Launched new landing page – creating a lead pipeline of nearly $4M in gross sales 

•Generated a 36% conversion rate from a social campaign 
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Twitter Sells Trucks 
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Facebook was 

responsible for 

68% of retail 

ecommerce 

traffic from 

social platforms. 
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Industry Platform % of 

Orders 

Industry Platform % of 

Orders 

Antiques and 

Collectibles  

74% Automotive 

 

26% 

Digital 

Products 

47% IT / Computing 22% 

Services 36% & 26% Catalogs 18% 

Electronics / 

Appliances 

31% Home & Office 

Furnishings 

18% 

Merchandise 29% Home & 

Garden 

13% 

12 

Source:  Shopify stats 
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MOTHERCARE INCREASES BRAND LOYALITY WITH #2AMCLUB 

•Leveraged social listening to uncover a unique opportunity to connect with customers and 
form communities 

•Schedules posts like “It’s 2am, tell us why you’re up?” with special offers and #2AMClub   

•Generates 700-2,000 comments following 2am on their Twitter page 
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WeChat is not 

just a social 

platform. 
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Consider Online 

to Offline: 

Food delivery is by 

far the most 

popular service 

purchased. 

@AngWWells 
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