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Benefit Cosmetics Reaches Female
Brow-Browsers
With TrueView

Those who know Benefit Cosmetics, love it. The challenge was spreading the

makeup love to a wider audience. Benefit used TrueView discovery to share
eyebrow tutorials and boost brand awareness on YouTube, resulting in 663K

earned views and a 20% increase in channel subscriptions. Read more on

The Challenge

Benefit wanted to reach
Its niche target audience (women who care specifically about eyebrow
products) and get in front of new audiences with one overarching goal:

"Be known for brows."

Google. Benefit Cosmetics Case Study. Q3 2016. www.BenefitCosmetics.com YoullT™
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Benefit Cosmetics Reaches Female
Brow-Browsers
With TrueView

The Approach
e TrueView discovery ads, which recommend videos to watch only when they're

directly relevant to a viewer's query.

e Ran TrueView in-stream ads, which appear before, during, or after YouTube
videos and allow viewers the option to skip after Ran
five seconds.

Google. Benefit Cosmetics Case Study. Q3 2016. www.BenefitCosmetics.com YoullT™
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Benefit Cosmetics Reaches Female
Brow-Browsers
With TrueView

The Results

paid views earned views Increase in
channel
subscriptions

Google. Benefit Cosmetics Case Study. Q3 2016. www.BenefitCosmetics.com YoullT™
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Takeaways

What do you want to be known for?
What content do you already have?
How can you use that content to
reach people in the right moment?
Think about paid media and how
each piece of content can work
differently for your brand

Never be afraid to test and learn!




