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Before a Crisis: 
Have a Crisis Communication Infrastructure in Place
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During a Crisis:
Tell People What You Know, When You Know It
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During a Crisis:
Monitor for Rumors and Misinformation
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After a Crisis:
Tell Your Story to Reestablish Trust
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Key Takeaways

1. A crisis can hit at any time – even if you’re already in the middle of one.

2. Figure out who, what, and how you will respond before a crisis hits – and 

practice!

3. Be first. Be right. Be credible. 

4. Have a strong social monitoring plans and ability to surge. 

5. Tell your story to reestablish trust and shift the narrative. 
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For more information, contact CDC

1-800-CDC-INFO (232-4636)

TTY:  1-888-232-6348    www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the 

official position of the Centers for Disease Control and Prevention.
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Thank you!
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