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AWF MISSION 

AWF is dedicated to breaking 
the cycle of generational 

poverty for women and girls. 
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AWF @ WORK 

Grantmaking Public Policy Programming 
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Yogathon: How a 
small team can 

have a big impact. 

 

“SMALL BUT MIGHTY” 
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Raise awareness about 
AWF & our mission 

 

Raise funds 

#GOALS 
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KEYS TO ACHIEVING GOALS 

Clear, Consistent Message 

 

Partnerships 
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MESSAGING 

• Do your research 

 

• Be specific in messaging  
& target audience 
 

• Avoid “Message Creep” 
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GETTING YOUR MESSAGE OUT 

• Develop a Plan  
 

• Embrace theme(s) 
 

• Use $ strategically 
 

• Connect with Ambassadors 
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LEVERAGE PARTNERSHIPS 

• Access to resources 
 

• Scale up brand awareness 
 

• Leverage funds 
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SUCCESS? 

Goals 

1. Raise awareness 
about AWF & our 
mission 
 

2. Raise funds 
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TAKEAWAYS 

• Stay on message. Don’t be a creeper! 
 

• Plan ahead. Be detailed and specific. 
 

• Partnerships! Partnerships! Partnerships! 
 

• Leverage resources like partnerships and 
ambassadors. 
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THANK 
YOU! 
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SAMPLE COMMUNICATIONS CALENDAR 
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EXAMPLE: SOCIAL MEDIA CONTENT 

Facebook 

Twitter 

Shareable Graphic 
for Yoga Teachers 
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ONLINE RESOURCES & TOOLS 
• Canva – canva.com 

 
• Hootsuite – hootsuite.com 

 
• Pitchengine – pitchengine.com 

 
• Facebook Grid Image Checker Tool 

– www.social-contests.com/check-image/ 
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