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88% of marketers 
want to know how 
to measure their 
social media ROI.
Source: HubSpot
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https://www.hubspot.com/marketing-statistics
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But only 42% say 
they are able to 
measure their 
social activities.
Source: HubSpot
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https://www.hubspot.com/marketing-statistics
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41% of attendees 
were using Facebook 
to access show 
information.
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2015: Highest Single-
Day Attendance

2016: Top 5 All-Time 
Attendance





May 22-24, 2017 | Atlanta www.socialshakeupshow.com 

30% discovered a new 
product on Facebook
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Source: Social Media Today

20% said Facebook led them to 
buy a new product/service online

•

•

http://www.socialmediatoday.com/social-business/facebook-releases-new-report-mobile-shopping-trends-and-expectations
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LinkedIn drives more than half of all 
social traffic to B2B blogs and sites.
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Source: LinkedIn

10% more likely to purchase on e-
commerce sites than other social 
network users
Source: HootSuite

•

•

https://business.linkedin.com/content/dam/business/marketing-solutions/global/en_US/campaigns/pdfs/Linkedin_SophGuide_020314.pdf
https://blog.hootsuite.com/social-media-statistics-for-social-media-managers/
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Pinterest Buyable 
Pins
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Facebook In-Store 
Offer Ads
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Snap to Store
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Stand out from the crowd – by blending in.
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Understand your audience and what they’re 
using social for.

•

•

Consumers are shopping on social media.•

Put the platforms to work.•
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