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Missy (Berggren) Voronyak 

•  Current: Group Director, Influencer Engagement and 
Social Media at W2O Group; Food Allergy Blogger at 
marketingmama.com 

•  Former: Allina Health, Hazelden Betty Ford Foundation 

•  Twitter: @missyvoronyak                                  
Instagram: @marketingmama                            
LinkedIn: linkedin.com/in/missyvoronyak 

•  Email: mvoronyak@w2ogroup.com 
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Regulatory Guidelines 

Privacy 

•  Do not collect or save 
patient data 

•  Do not solicit patient 
health information on 
social media 

•  Acknowledge  
inquiries about health 
on social media, move 
offline/direct to HCP 

•  Never post pictures of 
patients without a 
signed release 

Devices & 
Drugs 

•  Promotional rules 
apply  

•  Claims = Any 
statement that a 
product alters the 
physiology or function 
of any part of the 
human body  

•  Any claims must 
include important 
safety information (ISI) 

Endorsements 

•  Any paid or sponsored 
endorsement must be 
clearly disclosed 

•  Includes big & small 
celebrities,  
spokespersons, 
physicians, bloggers, 
employees, families 
and patients 

•  Applies to all social 
posts and online 
reviews 

Trademark & 
Copyright 

•  Use of third party 
Trademarks, such as 
brand names requires 
permission 

•  Use of third party 
copyrighted content, 
including copy, images 
and video requires 
permission 

•  Photo release needed 
for all individuals in a 
photograph 

FTC USPTO 
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How It Works In Practice 

  Adequate Disclosure:  
–  “Sponsored” “Ad” or 

“Promotion” 

–  With or without hashtags 

–  In all social media posts 

–  Above the “more” line in social 
posts 

–  Prominently use in blog posts 
(title, top & bottom of post)                                                         

Not Adequate Disclosure: 
–  #sp #partner or #collab 

–  At the end of a long list of 
hashtags 

#shakeupshow    
@missyvoronyak  

Influencers  must  be  transparent  with  readers  about  gi:s  or  money  received    
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Example: LASIK Ambassador 
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Pharma Influencer Disclosure Statements 
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Key Takeaways 

Know  which  
guidelines  

apply  to  your  
business  and  
study  them  

Set  Google  
alerts  to  help  
you  stay  on  
top  of  the  
latest  rules  

Your  
company  is  
responsible  
for  influencer  
disclosure  

Disclosure  
must  be  
prominent  
and  clear  

#socialshakeup  


