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Facebook Pages vs. Facebook Groups
• Facebook Pages are for publishing brand 

and product messaging
• Facebook Groups are for conversations & 

relationships
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Facebook Live is Key to Organic Reach for Pages

• Employee advocates 
host

• Consistent schedule
• Influencers as guests
• Set up costs < $500
• 10x engagement than 

any other type of 
organic content

• Increased shares, hearts, 
likes, comments over 
time 
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Secret Facebook Groups for Employee Advocacy

• Trained 
ambassadors to 
engage detractors

• Shared examples
• Real-time 

communication
• Coordination 

between 
ambassadors 
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Combine Facebook Live with Groups 
• BeLive.tv customer advocates co-create live shows driving visits to groups 

for resources 
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Human 2 Human Closed Facebook Group 

• Clear purpose and onboarding
• Group by page, emphasis on group
• Ties to email-list & drives paid 

subscriptions to h2hclub.com
• Team leaders engage members daily in 

exchange for exposure
• Exclusive live video events periodically
• Weekly live video & multi-platform 

chat
• Brands can engage our customers there 

if done carefully (see appendix)
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Human 2 Human Closed Facebook Group 

• Spotlight new 
members

• Mention members 
when they join live 
video

• Ask members to 
share
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Key Takeaways 

1. Community spaces work best for awareness and advocacy, not direct 
selling.

2. Build community in spaces where your advocates prefer to hang out 
through regular engagements that inspire them to recruit others like them.

3. Use Facebook Groups to make advocates feel special by offering access to 
something that adds value they can’t get anywhere else.

4. Measure beyond engagement! If possible, develop audiences for paid ads to 
show reduced CPM’s. 

5. Involve advocates at every stage of the community building process, 
including inception and growth.
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Resources

•WOMMA’s Guide to Social Media Measurement
•Find customer content on Instagram via locations and hashtags  
free.foundontack.com
•Podcast/FB Group for building communitiesthatconvert.com

•Types of Facebook Group privacy settings
• Bryan Kramer’s list of free & paid tech to use for Live Video 
• Kim Garst’s 22 Ways to Use Facebook Live to market (grab her Live Streaming 
Toolkit Checklist) 
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GoDaddy’s Facebook Page for Turkey

• Contest encourages check ins
• Give-away highlights our 

customers’ products



Human 2 Human Closed Facebook Group 
Employee Advocates can carefully engage 
brand detractors within private FB Groups like 
H2H


