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https://www.cox.com/residential/special-offers/college.html

COLLEGE MOVERS CAMPAIGN FEATURED FIRST
LONG FORM VIDEO ON SOCIAL, DIGITAL PLATFORMS
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Key Takeaways:

« Don’t make assumptions on short vs. long form video

— Long form video can drive HIGHER click through rates than short form on
Facebook

 Be agile in optimizing media buys
— Media buy that was optimized for reach was modified to optimize for traffic once
results revealed high click through rates

* Video content and distribution should be be planned together

— Consider other distribution partners (i.e. Visible Measures) that can extend video
beyond social platforms
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