Case Study: Creating a Content Marketing Strategy
That Clicks
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1. The winning of hearts
and minds rarely
happens within 140
characters.
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The role of content

While each content type plays a role in

driving product familiarity, affinity, and .. EXPERT CONTENT EFFECTIVENESS
purchase intent, content written by ConsbERanon : .

credible experts performed best overall
by a significant margin.

+20% Vs. User Reviews

AFFINITY +50% Vs. Branded Conlent

Expert content is also the only content
type to exhibit a strong lift in all three -
areas of the purchase process.

4+50% Vs. User Reviews
+88% Vs. Rranded Content

@ vseireviews @ BANDEDCONIENI EXPER| CONIENT

Source: Nizlsen/inPowered Medialab study, Dec 2013 - Jan 2014

Source: Nielsen, 2014; The Role of Content in the Consumer Decision Making Process
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Federated content

A single asset that exists in
one destination, and
deployable across
channels.

Shared natively via
Social Media

The asset can be easily
shared in it's native format
via social media.

Syndicated

The same asset can be
embedded in or delivered
via multiple different
websites or mobile apps

Indexed via Search

The asset can be easily
indexed and shows in the
results of the search
engines.
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Adobe’s next generation publishing platform
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Creating content is not enough

Rising above the noise means going beyond simply
presenting new information, or re-packaging conventional
wisdom. Instead, it deeply emphasizes:

1 Demonstration of deep expertise regarding your audience’s
reality and challenges; Frequently substantiating claims with
real-world evidence.

2 Disrupting current logic, and surfacing what is overlooked or
misunderstood, challenging audiences to reassess what
they think they know.

3 Detailing solutions enabling audiences to take action to
achieve their goals.




2. The irony of real-time Is
It requires a lot of pre-
work.
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Content programming approach

Period: Quarterly

Description: 365-day-relevant,

“pull” content. Content that

answers the question: “What

is our audience actively

searching for regarding our

industry?”
Campaign
Period: Varies
Description: “Push” content
for key inflection points like
events, key business
announcements or major
campaigns.

Real-time

Period: 24 hrs.
Description: Content that
responds to major industry
news or events in culture.;
breakout opportunities




The editorial calendar
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‘Why CMOs Think a Unified
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2016: the year we finally sta
Get ready to think, leam anc

If You Build It OR How Deve

21
5 Things To Know About Ma
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Why an Integrated Marketin

28
5 Common Traits of the Bes
Real-Time Solutions to Impr
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HOLD: Companion article fo
How to Measure Conversion
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11:01pm Adobe a Leader in
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Data and Content: The Kimy

Summit Placeholder, Social

22
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Summit Machine Learning C

The Bright Future of Digital-t

29
Breaking Down Mobile's Tru
Campaign Management 101

How to Create a New Testin

Wed
2

Just When You Were Getting

Just When You Were Getting

9
HOLD: Companion article fo

hitp:fiblogs.adobe.com/digit:

16
10 Ways a Strong Digital Fo
HOLD: Cempanion article fo
hitp:/iblogs.adobe.com/digit:

23

Summit Data Platform Annol

30
5 Simple But Powerful Tricks
HOLD: Companion article fo
Summit 5204: Understandin

Summit Session 101, Adobe

Thu

3
4 Keys to Effectively Measur
Connecting Data to the Anot

How to Gain, Keep, and Eva

10
Everyone's optimizing: How
Help Your Customers Conne
The interesting {(and not-so-¢

2am Forrester Wave Compz
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24

How Machine Learning and

31

Why Real-Time Marketing is

Anato
Defini
It's Tir

Third

Does
Mobil:
The C

‘What'

Month Week

Sat

Headline Concapt

Shart Description

SME

Adobe Product Alignment

Business Topic

Target Audience

Customer Journey

Use Case

Target Publication

Initial Project Notes

Target Publish Date
Status
Content Briel Due Date

*Content Brief Completion Date

*Optimized Headline Recommendation

“Koy Questions | Messages

Day

IE‘ 10 Ways a Strong Digital Foundation Can Increase Your Productivity

10 Ways a Strong Digeal Foundation Can Increase Your Productivity

Haw can | spend mare time innavating

Chris Nguyen: SME : Customer Expenance

Adobe Exparience Manager

Customer Experience

Decision Makers

Explare

Digital Foundation

Adobe Digital Marksting Blog

PR will likely want to fun of be involved in the iMerview process. Double check with PR on who they wani as the

3162016
Complete

02202016
O2ER0E

10 Ways a Strong Digital Foundation Can Increase your Productivity

As a marketer locks at their team and overall organization, what would they loak for to know that they have
digial foundation? What are the key indicators here? What are some key indicators of not having or needing

These are examples put forth as foundations in vanous blogs: i they are not in your list from first question, why

Moaile
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Editorial process at-a-glance

Phase

Activities

Outputs

Resource
s

@ Evaluate

1. Analysis of social
insights to inform
industry trends

2. Briefing from key
business
stakeholders
regarding business
priorities

3. Assessment of
performance of in-
market assets

1.  Social insights
assessment

2. Business brief

3. Summary of
reporting and
analysis

Editor-in-Chief

Editor(s)

Analyst

Relevant business
stakeholders

Social insights manager

% Design

Development of editorial
strategy proposal based
on outputs of Evaluate
phase

Editorial strategy
proposal

Editor-in-Chief
Editor(s)
Editorial Director
(agency)
Creative Director
(agency)

Align

Review and alignment of
proposed editorial
strategy with key
business stakeholders
and coordinating
functions

Approved editorial
strategy

Editor-in-Chief
Editor(s)

Analyst

Relevant business
stakeholders
Comms Directors

g Plan

Creation of editorial
calendar including
identification of bylines,
target publish dates,
formats, etc...

Editorial calendar

Editor(s)
Editorial Director

#2 Create

Production of assets on
an ongoing basis
throughout the planning
cycle

Publish-ready assets

Editor(s)
Creative Director
(agency)
Writers/Designers
(agency)

#} Publish

Ongoing publishing and
promotion of assets

Published assets

Publishing Manager
Social media manager
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The content brief and workflow

Asset ID

Concept

Target Publish Date

Article Due Date

Creative Cloud

Asset-00159

Abstract: The Art of Design - Platon

Metfiix's new series Abstract: The A of Design debuted over the
weekend. Through secial listening, we've discovered the series is
recaiving raving reviews and is gaining popularity amongst the design

ity. The focuses on Christoph Nei A
graphic designer Paula Scher, photographer Platon, shoe designer Tinker
Hatfield, architect Bjarke Ingels, interior designer lise Crawford, car
designer Ralph Gilles and stage designer Es Devlin. Similar to Netflix's
show Chef's Table, Abstract highlights the lives, ideas of creators and th
efforts to bring an idea to life.

Action: We're sharing this with the team as we think there's an
opportunity for a Behind the Buzz roundtable interview with the designe
involved in the show. Similar to The Hollywood Reporier's roundiable
interviews, the creators will be able to discuss their inspiration and
process. Even though the designers represent different styles and
different industries, the inferview can also highlight the commonaliities the
all share.

This campaign will include individual articles with designers from the
show, and will end with a Round-Up article with the show's creators.

Mon

20 March 2017

Nat Started Planning Ready for Interview

8 Content » Abstract: The Art of Design - Platon

Activity

dblish Date

Article Due Date

Status

Next
Steps/Progress:

“ed Asset
URL

A Foliow 3

@ Lke £ Share Y

Ceenprangr e A

show, and will end with a Round-Up .

Thu
30 March 2017

Mon
Mor

20 March 2017

Not Started Planning Ready for Interview
Interview Scheduled In Development

Draft Ready for Review In Review Approved
Published On Hold Cancelled Deleted

3/9: Interview complete for Platon. Tiffany reached out to Plator
asking for images to include in the article.
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Leveraging social data to inform content strategies -
Trending Topics
Mine audience-based sharing data Commsmtnts
CRMintegration 96,000
. e OO0
to: Woa ———————————————
/=
ey ———————————— -
. Understand audience needs and T —
. ——
|nterests Aescatmatigence [ 3000
oK B 0% 60K 80K 100K
. Anticipate the rise and fall of Top Articles By Topic
Shares ¥ Topic Domain Title i
trends 4,316 Artificial Intelligence linkedin.com Are we ready for Artificial Intelligence?
3,713 Donald Trump gz.com The Donald Trump-Narendra Modi bromance is on from the word go
3,042 Big Data hbrorg The Best Data Scientists Get Out and Talk to People
3,005 CRM Integration sendato.com Marketing Automation and CRM: An Integrative Approach to Boost Your Sales
2,723 Big Data techcrunch.com Google Maps will now tell you how bad the parking is at your destination
2498 Big Data wvice.com The Data That Turned the World Upside Down
2476 Donald Trump vice.com The Data That Turned the World Upside Down
2,034 Artificial Intelligence stanford.edu Artificial intelligence used to identify skin cancer | Stanford News
1,804 Donald Trump independent.couk Emirates airline chanaes pilots and fliaht crew on US flights because of Donald Trump "Muslim travel ban' ™



3. Content co-creation is
the only influencer
strategy you need.

Al
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Introducing Think Tank

Think Tank gathers luminaries working at the
cutting edge of technology, communication, and
creativity in a variety of disciplines. By putting
experts in a face-to-face setting, we facilitate
stimulating, in-depth discussions about topics that
present challenges and opportunities for industries
and consumers.



https://www.youtube.com/watch?v=CLmQ6taQxUw

Adobe

Think Tank: The Future of Experience Business, March 2017

20+

Thought Leadership
Assets

2.5M

Views of Think Tank
Videos

11 : 000 THE FUTURE OF

Unique Social EXPERIENCE BUS
Mentions 03.20 o
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Summary

1

2.

3.

Be relentless about process.
Focus on objectives, not attention.
Look for the value exchange.

Al



Q&A
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