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Meet	Antonio	Damasio
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“Ennion Epoiese”
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What	can	we	learn	from	2016?
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You’re	Right!
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Not	quite	the	same…
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Presidential	candidates,	the	ultimate	brand
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Social	media	has	fundamentally	changed	the	way	news	flows

8



Evan	Kraus						@ekraus ekraus@apcoworldwide.com

We’ve	always	been	tribal
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Obama	was	the	first
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Let’s	look	at	an	example
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Isolating	the	tribes	with	strongest	affinity

12



Evan	Kraus						@ekraus ekraus@apcoworldwide.com

Tailoring	the	corporate	brand	story

13



Evan	Kraus						@ekraus ekraus@apcoworldwide.com

400%	increase	in	engagement	in	six	months
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Questions	to	ponder

1. Who	are	your	tribes?

2. Who	are	their	most	powerful	influencers?

3. How	do	they	feel	about	you?
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