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Future of Social Media is Community 

Communities excel at: 
1. Being a focus group 
2. Spotting trends 
3. Driving web traffic  
4. Building awareness 
5. Developing brand trust 
6. Reinforcing purchases 
 
 

@jumpwiremedia 

#ShakeUpShow 
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How to Build a Community to Drive Ratings 
 
The Weapon Hunter - Online Community Analysis 
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Summary 
 
• 98% male audience. 
• 53% of Facebook fans are millennial males 18 - 34.  

• 94% of Facebook page followers live in the U.S. 

• Top cities: Houston, San Antonio, Phoenix, New York, Chicago. 

 

• High community engagement: 

• Hundreds of requests for season 2. 

• Low abusive behavior in the community. 

• High level of contribution by the community (pictures, weapons, 

collections, personal stories, etc.). 
 

#ShakeUpShow 



1/28/15 7 @jumpwiremedia 

Insights: 

 

● 1st Arrow (Sept. 16, 2015) - Facebook 

Page created. 

 

● 2nd Arrow (Oct. 5, 2015) - Show start 

on Smithsonian. 

 

● 3rd Arrow (Nov. 9, 2015) - Show end 

on Smithsonian. 

 

● Community continued to maintain 

engagement after show finished. 

 

● Usually Jumpwire sees a large drop in 

community engagement after a show 

ends its run, but not in this case. 

Lifetime Engagement - No Drop After End of Season 1 

#ShakeUpShow 
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Community Engagement - Pre-Season - Heavy Fan Engagement 

● High frequency 

posting (12/day) 

to engage new 

users from ads 

 

● Videos and images 

that tease the 

show 

 

● Promoting air 

date/time in copy 

 

● Heavy community 

engagement, e.g., 

liking, interacting 

with comments on 

posts 

#ShakeUpShow 
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Community Engagement - During Season - Episode Specific Comments 

 

● Historical content posts related to era 

relevant weapons 

 

● Factual content posts about weapons in 

specific episodes  

#ShakeUpShow 
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Community Engagement - Post-Season - Remained High 

 ● Reduced 

frequency (6/day) 

to maintain 

community 

 

● Shared content 

from other sources 

to build via cross-

networking 

 

● Continued with 

most popular 

content type, 

e.g., historical 

context posts 
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Hundreds of Suggestions & Requests for Second Season 

#ShakeUpShow 
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Building a Community to Drive OTT Viewership 
 
 
Manga Entertainment - Starz   
 
 
  
 

#ShakeUpShow 
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Manga Facebook Page Summary 
 

● The Facebook page is mostly young unmarried Millennials 18-24  

 

● Current Global Audience for Manga USA: 1,336,570 

 

● Current U.S. Audience: 281,043 

 

● Over 147.3 MILLION people reached in 2017 

 

● Total Engagements (likes, comments, shares: Jan 1 to Dec 6, 2016): 7,695,346  

 

● Engagement Growth increase over the year: 84%  

 

● Reach Growth increase over the year: 104% 

 

● Page Growth (Likes) increase over the year: 26% 

 

 

January 1, 2016 - December 6, 2016 
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Cross-Channel - Social Audience 

January 1, 2016 - December 6, 2016 

Manga 

Twitter Followers:  48,502 

Facebook Page Likes:  1,336,570 

YouTube Subscribers:  170,044 

Instagram Followers: 9,532 

#ShakeUpShow 
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Cross-Channel - Social Activity 

Manga 

Twitter:  1,267 

Facebook:  2,155 

Instagram:  103 

 

January 1, 2016 - December 6, 2016 
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Cross-Channel - Social Engagement 

Manga 

Twitter:  62,749 

Facebook:  7,695,346 

Instagram:  25,753 

 

Crunchyroll Facebook: 7,637,300 

 

 

January 1, 2016 - December 6, 2016 
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Cross-Channel - Social Conversation Engagement 

Manga 

Facebook Comments:  196,890 

Instagram Comments:  660 

 

Crunchyroll Facebook: 308,994 

 

 

 

January 1, 2016 - December 6, 2016 
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Cross-Channel - Social Amplification Engagement 

Manga 

Twitter Retweets:  16,828 

Facebook Post Shares:  800,557 

 

Crunchyroll Facebook: 1,022,811 

 

 

January 1, 2016 - December 6, 2016 
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Social Media Hacks 
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Use emojis     in your copy and replies for 

higher organic reach and engagement 
 

@gavinmcgarry #ShakeUpShow 
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Gifs are not getting reach on Facebook anymore. 
Is Facebook creating a Giphy competitor?  

#ShakeUpShow 
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Insights: 

 

● Branded: 1,816 impressions, 1,366 

reach, 175 engagements.  

 

● Unbranded: 2,119 impressions, 

1,608 reach, 205 engagements.  

 

● Immediate impact: 17% increase 

in impressions, 18% increase in 

reach and 17% increase in 

engagements. 

 

 

 

Instagram: Branded vs. Unbranded Content 

Branded post Dec 23 Unbranded post Dec 23 #ShakeUpShow 



#ShakeUpShow @gavinmcgarry 



Posting images to Facebook via Instagram 
provides a 23% increase in engagement 

@gavinmcgarry #ShakeUpShow 
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If you follow more than 800 people in a day 
they will suspend your account 

@gavinmcgarry #ShakeUpShow 
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Not using a filter on your Instagram posts 
garners less reach and impressions which will 

reduce likes 

@gavinmcgarry #ShakeUpShow 
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Ability to follow accounts on Pinterest is 
suspended for 24 hours if you exceed 150 
follow actions in an hour. 

#ShakeUpShow 
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PRO TIP: Like & respond to comments for 

the last 90 days to jumpstart your reach 

@gavinmcgarry #ShakeUpShow 


