
PR News Social Media Conference 
Presentation 2017

Kashem Miah



Social-Selling Success Stories 
From B2B and B2C Brands

Kashem Miah



Remember these
key terms:

● Average Order Value (AOV)

● Lifetime value (LTV)

● Return on investment (ROI) 

● Conversion rate 
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Please remember this information is confidential.

Publish and Distribute
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Almost 90% of social media 
media messages go unanswered

Almost 90% of social 
media media messages
go unanswered

● Customers expect a response 

within first 4 hours

● Brands usually respond 

within 10 hours
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Brands need to
engage because:

● Hard product sell on social 

doesn’t work anymore 

● Storytelling can start on 

social but it needs to end 

on a site/LP



● Response time: Less than 3 hours

● Engagements: 70% are customer 

service related 

Shutterstock Example
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We flip the conversation on social 
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● Twitter: Real-time updates, customer 

service, brand related mentions

● Facebook: Blog content, lightboxes, 

original videos, customer service

● Instagram: Beautiful, themed 

photography

● Linkedin: SMB/Enterprise 

Every engagement on social serves a purpose.
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Long form content works better for us.
So we push users to our blog:
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Customers who
come through social 
to the blog have:

● Higher AOV

● Longer lifetime value (LTV)

● Better return on 

investment (ROI)

● Higher conversion rates
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● 5% of blog visitors give us their 

email address

● 58% of those convert to a FBA

● 19% FBA signups lead to a first 

time purchase

Here are some
conversion metrics:
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Four trends that are capturing the world’s imagination.

Global Trends
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Past
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Nostalgia +213%
It’s a time to revisit and rework the 
iconography of the last decades.
Think crazy patterns, vintage charm,
and childhood favorites. 



The most popular images on our social media channels showed the extremes of 
nature, from a source of solace to something unpredictable and dramatic. 

Social Media Trends
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Banner

Social Media Post

Social Media Post
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Creative Trends
report led to:

● 200,000+ unique sessions

● 11,000+ social media 

engagements

● 40,000+ visits to the 

Shutterstock site

● 65 media placements



Remember these
key terms?
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● Average Order Value (AOV)

● Lifetime value (LTV)

● Return on investment (ROI) 

● Conversion rate 



Three Key Takeaways 

● Leverage social to solve 

marketing problems

● Always tie social engagements 

back to performance

● Create data driven content & 

optimize it for social
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