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Remember these
key terms:

e Average Order Value (AOV)
e Lifetime value (LTV)
e Returnoninvestment (ROI)

e Conversionrate
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Almost 90% of social
media media messages
go unanswered

e Customers expect aresponse
within first 4 hours
e Brands usually respond

within 10 hours
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Brands need to
engage because:

e Hard product sell on social
doesn’t work anymore

e Storytelling can starton
social but it needs to end

on asite/LP
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Shutterstock Example

e Response time: Less than 3 hours
e Engagements: 70% are customer

service related
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We flip the conversation on social
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Jemima Daisy  Jemimadaisy - Jun 1
Trying to navigate free stock sites while @Shutterstock is down. Meanwhile
designers unite in misery.

Shutterstock stock - Jun 15
@Jemimadaisy give it another go. It should be back up and running. BTW - one
of the best scenes from that movie.

& Jemima Daisy ¥ 2 Follow
Jemimaagaisy

@Shutterstock | don't think the film had a single
low point! Yup, all good thank you to your
awesome tech team. Time for a pint! &

2 SF

m Shutterstock Following
Shutterstock

@GipperGrove Here's a little gem for you...
#RaiseTheCat
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Every engagement on social serves a purpose.

e Twitter: Real-time updates, customer y &

service, brand related mentions
e Facebook: Blog content, lightboxes,

original videos, customer service

e Instagram: Beautiful, themed 'i Y
il Tube
photography

e Linkedin: SMB/Enterprise

in
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Long form content works better for us.
So we push users to our blog:

shutterstouck Tips & Tutorials | Design | Footage | Contributor | Marketing | News Q

Design: Inspiration

Explore Chance Encounters in 12 Serendipitous Images

View Article

Editorial: Trends & Insights. Contributor: Footage Guides

6 Kawakubo Trends on Display at the 2017 NAB 2017 Puts the Focus Back on Live
Met Gala Broadcasting

Contributor: Footage Guides

Best FilmFestivals for Documentaries
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Customers who
come through social
to the blog have:

e Higher AOV

e Longer lifetime value (LTV)

e Betterreturnon
investment (ROI)

e Higher conversion rates
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Here are some
conversion metrics:

e 5% of blog visitors give us their
email address

e 58% of those convertto a FBA

o 19% FBA signups lead to afirst

time purchase
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2017
Creative Trends

Stay one step ahead with Shutterstock’s Creative Trends
infographic, our look at the styles and trends that will
dominate 2017. Driven by data, see the percentage
increase in searches for each trend over the last year.
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Global Trends

Four trends that are capturing the world’s imagination.
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White Texture

+482% i

Head-Up Display

+135%

+225%

Halftone

Emojis

+328%
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Organic Texture Tropical Glitch Laser Cutting

74% +44% +32% +22%
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Past

Nostalgia +213%

It’s a time to revisit and rework the
iconography of the last decades.
Think crazy patterns, vintage charm,

and childhood favorites. ‘
GQ Iy

.

RESTAURANT.

FOOD & DRINKS
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Social Media Trends
The most popular images on our social media channels showed the extremes of

nature, from a source of solace to something unpredictable and dramatic.

#PRNews @KashMiah Extreme Weather Splash of Warmth
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ative Trends

t will dominate 2017

-I« com/trends ) )
Social Media Post

e shutterstock

shutterstock We looked at the styles and
trends that will dominate 2017. Click the
link in our bio to see what this year will look
like.

Shutterstock @ :
B 2+ Follow
@Shutterstock

Stay one step ahead with our Creative Trends:

— #trends #visual #marketing #branding
0 #photography

S ) sparkzwillfly Cool

= hit.toon Awesome!
C reat Ive vforvedad can't open on iphone
shutterstock @vforvedad Hi there, are you

still unable to open the link? It's working
well on our end.

masoud.photos &

Creatlve Trends

O Q

369 likes

Log in
Social Media Post
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Creative Trends
report led to:

e 200,000+ unique sessions

e 11,000+ social media
engagements

e 40,000+ visitstothe
Shutterstock site

e 65 mediaplacements
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Remember these
key terms?

e Average Order Value (AOV)
e Lifetime value (LTV)
e Returnoninvestment (ROI)

e Conversionrate
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s
| Three Key Takeaways

e |everagesocial tosolve
marketing problems

e Always tie social engagements
back to performance

e Createdatadrivencontent &

optimize it for social
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