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Moderator: Kat Mandelstein

• Current: PwC Experience Center, digital.pwc.com

• Former: PwC UK, PwC Customer Experience 
Consulting Practice, Social Media Club Global Board of 
Directors, Ant’s Eye View, IBM, JCPenney Internal 
Marketing Team & jcpenney.com, Malone Advertising

• Twitter & Instagram: @katmandelstein

• LinkedIn: linkedin.com/in/katmandelstein

• Email: kat.mandelstein@pwc.com

#socialshakeup
@katmandelstein
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Government Case Study: The Met Office
• The Met Office is UK National Weather 

and Defense Service. It is an Executive 
Agency of the Department for 
Business, Energy & Industrial Strategy

• Their Social Media Objective is to 
engage the public around weather 
topics with subject matter expertise 

• Award winning #nameourstorm Social 
Media Campaign involved the public in 
choosing names for upcoming storms

www.socialshakeupshow.com 
#socialshakeup

@katmandelstein
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Government Case Study: The Met Office
• Both the press and the public drew a 

lot of attention to the campaign and 
engaged with over 10,000 submissions

• Once the names were chosen WIRED 
UK went as far as invoking the Freedom 
of Information act to try to uncover 
what names had been submitted that 
weren’t selected

• Met Office obliged with a well written 
letter that Wired posted with the article

www.socialshakeupshow.com 
#socialshakeup

@katmandelstein
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Unique Regulations in Government for UK

Social media guidance for 
civil servants (October 2014)

• The Environmental Information Regulations 
2004

• Freedom of Information Act 2000

• Regulation 13 of EIR data protection 
principles, preventing release of personal 
data to a member of the public

• Disclosure of personal data is prohibited by 
Schedule 1 to the Data Protection Act 1998 
of fair and lawful processing.

• Information protected by the Copyright, 
Designs and Patents Act 1988

• EU Data Privacy Laws (for now)

#socialshakeup
@katmandelstein
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Key Takeaways

#socialshakeup
@katmandelstein

Shropshire

Cornwall

Devon

Somerset

Avon

Dorset

Hampshire

Surrey

Berkshire

Oxfordshire
Gloucestershire Hertfordshire

Wiltshire

West
Sussex

East Sussex

Kent

Essex

Suffolk

Norfolk

Cambridgeshire

Lincolnshire

Cumbria

North Yorkshire

Humberside
Lancashire

Durham

Tyne & 
Wear

Cleveland

Northumberland

Leicestershire

Hereford & Worcester

West
Midlands

Warwickshire

B
edfordshire

Staffordshire

Cheshire Derbyshire

South
Yorkshire

West
Yorkshire

Greater
Manchester

Greater
London

Dyfed

Gwyned
d

Clwyd

Cardiff 
& Vale

Swans
ea

Torfaen

Powys

Rhondd
a

Highla
nd

Aberdee
nshire

Moray

Dumfries 
and 

Gallowa
y

Fife
Stirlin

g

Argyll 
and Bute Scottish 

Borders

Perth and 
Kinross

Anglese
y

Engaging with citizens does not 
have to be “proper”. It can be fun1

2
3

4

Personal data regulations are key 
consideration even on social media

Polling could be a better option 
than freeform hashtag submissions

Empower your employees to amplify 
social media within guardrails


