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The 7 Reasons ^ Brands  

Fail at Storytelling 
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   But first a story… 
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Loads of CMO related content 
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But there was still a problem… 

• Client 1  • Client 2 
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Storytelling to the rescue? 
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Went on another journey 
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And that’s when I discovered 

The 7 Reasons Most Brands Fail 
at Storytelling 
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Fail #1: Old school strategy statement 

Persuade the target  

to buy the product  

instead of an alternative  

because it’s better  

for these reasons.  
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Storytelling Requires a Fresh Approach 
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And these storytelling pillars 

• Inciting incident 

• Controlling idea  

• Characters 

• Conflict 

#socialshakeup 

story structure by

“F--- sneakers, let’s make speakers.” Jimmy Iovine and Dr. Dre tire of 

Char act er i s t i cs

Genr e
Major: 

Self-Expression

Cont r ol l i ng i dea
Music is best enjoyed when it arrives exactly as the  

artist intended.

I nci t i ng I nci dent

Minor: 

Technical 

Excellence

treatment. • www.treatmentofstory.com • clay@treatmentofstory.com

Minor: 

Tribal Strength

Investment in design

Prestige through price

Dr. Dre

Thump the bass

Clay Hausmann, CMO, Aktana 
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Fail #2: Brands don’t like conflict 

“Without conflict there is 

no sense of dramatic 

tension and no reason for 

the reader to make an 

emotional investment.” 

Larry Brooks   
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Fail #3: Brands want to be the hero 
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Fail #4: Forget to surprise 
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Fail #5: Try to tell the whole story 
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Fail #6: Measure the wrong things 
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Storytelling is not direct marketing 

#shakeupshow  
@DrewNeisser 



May 22-24, 2017 | Atlanta 

Fail #7: Forget to tell cohesive story on social 
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A few brands really get it 
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The journey continues… 

• Podcast: Renegade Thinkers Unite 

• Website: Renegade.com 

• Email: dneisser@Renegade.com 

• Blog: Social Media Explorer.com  
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