The 7 Reasons * Brands

Fail at Storytelling
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But there was still a problem...
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Storytelling to the rescue?
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Went on another journey
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The Art of Storytelling:
From Parents
to Professionals
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Fail #1: Old school strategy statement

Persuade the target

for these reasons.
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Storytelling Requires a Fresh Approach
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And these storytelling pillars

* Inciting incident

story structure by
treatment.

» Controlling idea T R G T el dent

“F--- sneakers, let's make speakers.” Jimmy lovine and Dr. Dre ftire of
Apple's cheap white headphones and set out to fix the problem.

* Characters
Music is best enjoyed when it arrives exactly as the
artist intended.

* Conflict

Clay Hausmann, CMO, Aktana
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Fail #2: Brands don’t like conflict

“Without conflict there is
no sense of dramatic
tension and no reason for
the reader to make an
emotional investment.”

Larry Brooks
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Fail #3: Brands want to be the hero
KA\

SERIES 1

BLACK TERROR CHAMPION OF MARS CAPTAIN ACTION SILVER STREAK GOLDEN AGE DARE-DEVIL STARDUST
Crime Fighter Hero of the Red Planet Man of Mystery Enhanced Superhero Avenging Hero Super Wizard
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Fail #4: Forget to surprise
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Fail #5: Try to tell the whole story
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Fail #6: Measure the wrong things
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Storytelling is not direct marketing
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Fail #7: Forget to tell cohesive story on social

MAY
THE 4™

BE WITH
YOU

Brooklyn Nets

@BrooklynNets

To all Nets fans in galaxies near and far away.
#MayThe4thBeWithYou

8:13 AM - 4 May 2017
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A few brands really get it
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The journey continues...

Podcast: Renegade Thinkers Unite

Website: Renegade.com .- RﬂVEﬁDE
Email: dneisser@Renegade.com THWK{R§

Blog: Social Media Explorer.com UNWU -

. Chief Marketing Renegade
- Drew Neisser
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