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FAST, ACCURATE AND DEEP SOCIAL 

ANALYTICS TO DRIVE YOUR BUSINESS 

• Share of Buzz  
• Net Sentiment 
• Passion 
• Over Time 
• Versus Competition 

 

• Understand Consumers 
• Opinions 
• Emotions 
• Behaviors 
• Themes  
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Social Analytics Attributes 

Love my new iPhone. I’m using the iTunes app 
to stream the new Taylor Swift Album. Thanks 
apple! #itunes 

EMOTIONS BEHAVIORS ATTRIBUTES 

PEOPLE BRANDS HASHTAGS 
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    Hottest Trends in Social Media  
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#1  
Focus is on Earned 
Channels, Understand Your 
Reach 
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    Hottest Trends in Social Media  
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#2  
Facebook aggregated and 
anonymized insights into 
Facebook users, 
helping businesses 
complete the social picture 
of their brand. 
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Hottest Trends in Social Media 

#3  
Social media is shifting 
from “tell” to “show” with 
brand mentions increasingly 
found in images rather than 
hashtags 
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Social Media Analytics Can Drive 

Boost Campaign  
Performance 

Respond to Crises  
in Real Time 

Lower Customer Care  
Costs 

Improve Brand  
Health 

Maximize Product Launch  
Results 

Drive Customer Acquisition  
and Retention 

#shakeupshow 
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Key Measurement Criteria 

 
•Popular 

Content 
•Preferences 

•Influencers 
•Effectiveness 

with Different 
Segments 
 

•Net Sentiment 
•Advocates 
•Detractors 

•Mentions/Posts 
•Authors 
•Engagement 

Metrics 
•Impressions Awareness Reaction 

Trends Audience 
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Cuisinart Increases Engagement with Video Content 
• Video is becoming the core of 

cooking conversation 

• Gained insight into what 
consumers wanted to see  

• Promoted more visual and 
video content 

• Received positive feedback 
and better reach than previous 
content 
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UGG Gains 30M Impressions for Cost of Slippers 

• Identified 200 potential influencers 

• Evaluated them on social activity, reach, 
and brand conflicts 

• Sent 10 potential influencers personalized 
UGG slippers 

• 2 posted videos/pictures – including 
Dwayne Wade 
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Stance Punks and Poets Captures #1 Share of Voice 

#shakeupshow 
@paigeleidg 
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Recommendations 

Best of breed social analytics delivers 
measurable results with less time and 
effort 

Social analytics gives you the who, what, 
and where of your target audience and 
your brand conversations 

Find creative inspiration and cultivate 
passionate followers to maximize brand 
reach and engagement 

#shakeupshow 
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