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FAST, ACCURATE AND DEEP SOCIAL
ANALYTICS TO DRIVE YOUR BUSINESS

FIND OUT WHAT FIND OUT WHY
* Share of Buzz e Understand Consumers
* Net Sentiment e QOpinions
* Passion e Emotions
e QOver Time e Behaviors
* Versus Competition e Themes
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Social Analytics Attributes
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Hottest Trends in Social Media
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Focus is on Earned Q 51% OF MILLENNIALS ARE MORE LIKELY
Channels. Understand Your TO BE INFLUENCED BY EARNED MEDIA.

Reach I
EARNED MEDIA DRIVES
(] 4 TIMES THE ERAND LIFT
g. OF PAID MEDIA.
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Hottest Trends in Social Media

Facebook aggregated and

anonymized insights into

Facebook users, .
helping businesses

complete the social picture 70 PERCENT OF CUSTOMERS COMPLAIN
of their brand ON FACEBOOK WHILE JUST 17 PERCENT
' COMPLAIN ON TWITTER.
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Hottest Trends in Social Media

350 MILLION pHotos
# ARE UPLOADED PER DAY 2 0 P—
3 ON FACEBOOK
| - 85 MILLION pHotos —
Social media is shifting ARE UPLOADED EVERYDAY 0
from “tell” to “show” with 2
brand mentions increasingly

found in images rather than

hashtags
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Social Media Analytics Can Drive

o O

Boost Campaign Improve Brand Lower Customer Care
Performance Health Costs
Respond to Crises Maximize Product Launch Drive Customer Acquisition
in Real Time Results and Retention
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Key Measurement Criteria
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= Authors
=Engagement
Metrics
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Cuisinart Increases Engagement with

* Video is becoming the core of
cooking conversation

» Gained insight into what
consumers wanted to see

e Promoted more visual and
video content

* Received positive feedback
and better reach than previous
content

Cuisinart
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T Cuisinart
me=m Published by Joe Plotsker (21- August 31 - @

Don't have access to a gas or coal-fired grill? You can still celebrate with
our Griddler® Deluxe, giving you complete control over the reversible grill
and griddle plates to make sizzling burgers!
https:/iwww.cuisinart.com/products/grills/gr-150/

#yum #burgers #homemadeburgers #grilling #food #bbg #healthy

w/ Get More Likes, Comments and Shares
Boost this post for $5 to reach up to 1,200 people.
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UGG Gains 30M Impressions for Cost of Slippers

 ldentified 200 potential influencers

and brand conflicts

UGG slippers

Dwayne Wade
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Evaluated them on social activity, reach,

Sent 10 potential influencers personalized

2 posted videos/pictures — including

Vec

australia

ld' + Camp+King 1 Like Page
o October 5, 2016 - @

We agree with Dwayne Wade, the custom UGG slippers we sent him are
definitely major key for the feet. #DoNothing
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Stance Punks and Poets Captures #1 Share of Voice
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Stance Socks Gains #1 Share of Voice
& Improves Brand Health e - -
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ANDRE DRUMMOND ANDREW REYNOLDS ANTON KRUPICKA BIG SEAN
NBA Player Skateboarder Runnar Miusio Artist

#1 share 800K 0%
of voice Instagram brand ‘ : :
followers senfiment RGBT BRODK REIDT BUBBA WATSON CHANDLER PARSONS
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Recommendations

Z\ Social analytics gives you the who, what,
and where of your target audience and
your brand conversations

/\, Find creative inspiration and cultivate
passionate followers to maximize brand
reach and engagement

/\ Best of breed social analytics delivers SOCIAL
measurable results with less time and NETWORK
effort
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