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Time is moving faster
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Today's Crisis can Evolve Faster than Ever Before
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Data is growing faster

90 0/0 Enterprise and media data are

rowing at an exponential rate
of the world’s data g g Y

was created in the last

2 years

1880- 1990s 1990-2000s 2010 2016 Today
Clipping Media Social Media/Social Al & Deep
Services Monitoring Listening Intelligence Learning




Brands face untold risks



Zignal Study: Brands Must Protect The-ms;el've's'- |

Sharing News Without Fact Checking

Fact Checking

Among those who don't always fact
check news articles they read on
social media, 44% will either share,

1 comment or like/upvote the stories
—— from their friends that they have read
‘ e and not fact checked.
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86% of Americans who read news on

social media admit they don't always I
fact check the news they read. g

207 44%

People who share
i m l unchecked stories

Not Fact Checked




Zignal Fake News Study: Brands. Must Protect Themselves

Generatlonal Shift in News Sources

45% of millennials get the majority There are major generational shifts
of their news from social media. occurring in how news is consumed.
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Today’'s News Cycle
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This is What Chaos locks like

Donald J. Trump //' ‘\ \ T ta’ ket
Toyota Motor said will build a new plant in ) Oyota's market cap
Baja, Mexico, to build Corolla cars for \!/ d_ro_pped_ov_er $1 2
U.S. NO WAY! Build plant in U.S. or pay billion within five

big border tax. TOYOTA minutes of Trump's

Tweet
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Samsung Galaxy
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Assess your entire enterprise environment and identify key
risks. Establish baseline thresholds and monitor accordingly,
Prepare Build clear crisis management plans, roles, reporting and
escalation procedures. Most of your time should be spent on
this phase
Establish situational awareness and calibrate the severity of the
Respond crisis. Take action based upon crisis planning. Generate and
syndicate reports for the crisis response / executive teams.
Conduct preliminary assessments to determine peak state.

Resumption of normal business. Continue follow-up
Recover communications. Monitor public reaction and sentiment to the
crisis response.

Analyze the crisis management effort for lessons and integrate
those lessons in to the organization’s crisis management
system.




The Four Phases of a ModernC_riSis', 3
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Prepare Respond Recover Mitigate & Prevent
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Wantto Learn More? = .. . =

Zignal LABS

|s your soclal media team
ready for the next crisis?

New eBook will modernize your crisis
communications plan with Big Data.

www.zignallabs.com/crisis




. Thank You o
@randyman71




