
May 22-24, 2017 | Atlanta 

 
Case Studies: Snapchat Content Strategies  

    

#shakeupshow  
www.socialshakeupshow.com  @LAURAEWILSON 

LAURA WILSON 
SENIOR DIRECTOR, DIGITAL + SOCIAL MEDIA 
Georgetown University 

 
@LAURAEWILSON 



May 22-24, 2017 | Atlanta 

SUCCESSFUL	CONTENT	MODELS	
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SPEND	MORE	TIME	ON	CONTENT	CREATION	
PROCESSES	FOR	SNAPCHAT	+	LESS	TIME	

CREATING	CONTENT	YOURSELF	

IF	YOU	HAVE	A	SMALL	SOCIAL	TEAM… 
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BRAND	STORYTELLERS	
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@LAURAEWILSON 

	
WHO	ARE	THE	BEST	PEOPLE	TO	TELL	

YOUR	BRAND’S	(SNAP)	STORY?	
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BRAND	STORYTELLERS	
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WHAT	STORY	LINES	CAN	THEY	TELL?	

#socialshakeup 
@LAURAEWILSON 

LOOK	AT	YOUR	BRAND	
PILLARS	TO	HELP	DETERMINE		

CONTENT	STRATEGY	
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CHOOSING	YOUR	BRAND	STORYTELLERS	

#socialshakeup 
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1.  Identify a “cast” that truly represents your brand 

2.  Consider the story lines these creators can tell 
3.  Give some content guiderails but creative freedom is 

key to what creates the magic 

4.  Pay close attention to metrics to inform future content 
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SNAPCHAT	TAKEOVERS	ARE	STILL	EFFECTIVE	

#socialshakeup 
@LAURAEWILSON 
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1.  Establish guidelines/rules with content creator 

2.  Discuss objectives of the takeover 

3.  Storyboard ideas and outline content dos + don’ts 

4.  Determine how you will facilitate the takeover 

5.  Ensure the content creator introduces + concludes 

	
KEY	DIFFERENCE:	TAKEOVERS	MAY	ONLY	APPEAL	TO	A	

NICHE	AUDIENCE	FOR	YOUR	BRAND	
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SIMPLE EXAMPLE STORYBOARD
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GIVE	DIRECTION	TO	YOUR	FANS	
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ACCOUNT 
TAKEOVERS 
(ONE OFF) 

CTA + 
CURATE 
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RESPONSES	FROM	FANS	=	CONTENT	SOURCE	

#socialshakeup 
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ACCOUNT 
TAKEOVERS 
(ONE OFF) 

CTA + 
CURATE 
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SCAVENGER	HUNT	USING	GEOFILTERS	
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SCAVENGER HUNT USING GEOFILTERS
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USE	SNAPCHAT	SPECIFIC	FUNCTIONALITY	

#socialshakeup 
@LAURAEWILSON 

SUGGESTED	STICKERS	
HAVE	BEEN	HUGELY	

POPULAR	



May 22-24, 2017 | Atlanta 
#socialshakeup 

STRATEGIC	PLACEMENT	+	RELEVANT	DESIGN	

@LAURAEWILSON 
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CUSTOMER	CENTRIC	DESIGN	

@LAURAEWILSON 

SNAPCHAT IS FUN

YOUR GEOFILTERS 

SHOULD BE TOO!
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DESIGN	FOR	USER	ENGAGEMENT	

@LAURAEWILSON 
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EVENTS	WILL	REACH	CAPTIVE	AUDIENCES	

@LAURAEWILSON 
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EXAMPLE CAMPAIGN RESULTS


$15.78	total/for	
6	hours	
	
.04/usage	
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EXAMPLE	CAMPAIGN	RESULTS	

$46.31	total/for	
30	hours	
	
.20/usage	
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1.  Do your research! Choose location + time strategically 
2.  Geofilters can make effective CTAs (think scavenger hunt, 

voting, or a contest) 

3.  Consider using a filter to raise awareness of an issue, 
 cause, or an event 

4. Make the design more about them and less about you 
 

 

GEOFILTER	GUIDANCE	
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CROSS	PROMOTE	WHEREVER	POSSIBLE	

#socialshakeup 
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PROMOTE	YOUR	SNAP	CAMPAIGNS	
ON	OTHER	RELEVANT	PLATFORMS		

GIVING	MORE	LIFE	TO	YOUR	
SNAPCHAT	SPECIFIC	CAMPAIGNS	
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GROW	YOUR	SNAPCHAT	COMMUNITY	

#socialshakeup 
@LAURAEWILSON 

	
MAKE	THE	ASK	AND	GIVE	THEM	A	
REASON	TO	KEEP	WATCHING!	
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KEEP	REMINDING	YOUR	CUSTOMERS!	

#socialshakeup 

THINK	DIGITAL	+	PHYSICAL	
TOUCHPOINTS	TO	PROMOTE	YOUR	
BRAND’S	SNAPCHAT	PRESENCE	

@LAURAEWILSON 
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MEASURING	SUCCESS	

#socialshakeup 

§  Followers	
§  Views	
§  Total	Story	Comple\ons	
§  Screenshots	
§  Opened	Snaps	
§  Received	Snaps	
§  Conversions	on	geofilters	
§  Conversions	on	Trackable	CTAs	

@LAURAEWILSON 
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MAJOR	KEYS	RECAP	

#socialshakeup 

🔑 Leverage client, customer, employee or product stories to show 
authentic  “day-in-the-life” content 
 
Cross promote your Snapchat campaigns including geofilters on 
established social media channels to build excitement+ buzz 

Tie the geofilter design into the location and date to make it 
as relevant as possible for users 
 
Save money by getting hyperlocal with your geofilter campaigns to 
reach highly targeted audiences 

🔑 
🔑 
🔑 

@LAURAEWILSON 
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#shakeupshow  
www.socialshakeupshow.com  @LAURAEWILSON 

LAURA.WILSON@GEORGETOWN.EDU 

@LAURAEWILSON 

QUESTIONS? 
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DIY CONTENT CREATION HACKS 

@LAURAEWILSON 

#shakeupshow  


