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It’s nice to meet you
• Krisleigh Hoermann | Director of Marketing, Institute for 

Precision Cardiovascular Medicine | American Heart 
Association

• 7 years at AHA/ASA (with a sabbatical working in 
technology)

• Prior PR/social media to a variety of industries including 
nonprofit, healthcare, event, retail, energy and finance

• Grew up #volunteering

• #Passionate about using social media to create 
connections



It’s a brave new world
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Tell	better	stories.
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Let your community speak 
for itself
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Let’s	talk	about	your	community
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To start
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Super fans
Influencers

Event Tweeters

Listen for

IMAGE

Set your objectives
Use Twitter Insights for a 
basic view of your current 

community
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Use Twitter Insights
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Target with Twitter 
Ads or your 
engagement 

platform’s ad portal

IMAGE
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Looking back
• Go long!
• Share stories that are 

authentic with your 
community
• Let your community speak 

for itself
• Know your audience
• Act on those insights
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Tools we use
• Sprinklr
• Twitter Ads
• Twitter Insights
• Canva (for quick and easy 

images)
• iMovie app (for quick and 

easy videos)
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Thank you
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Krisleigh Hoermann
Director of Marketing | Institute for Precision 
Cardiovascular Medicine
krisleighhoermann@heart.org
@krisleighH
@American_Heart


