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The Elevator
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Stories that Grow Wings
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LA Times
How I Made It
A restaurant customer helped 
launch Chris Hernandez’s 
aerospace career
Article >>

Twitter, Facebook, LinkedIn
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Storytelling as a Platform
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www.NorthropGrumman.com/Now



#socialshakeupThe Social Shake-Up Boot Camp

Storytelling as a Platform

17



#socialshakeupThe Social Shake-Up Boot Camp
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Summary
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Be disruptive.

Be unexpected.

Be relatable.

Be mindful (measure twice).

Be omni-channel.




