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Increasingly, protessionals discover content on LinkedIn

O billion T x 60

9 billion content impressions Members engage with 60% of engagement happens
are served on LinkedIn each content 7 times more than on mobile device
week with job postings
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Forbes

“We’ve started to pitch editors in the newsroom with
1deas we think would work well for LinkedIn.”

SHAUNA GLEASON, DIRECTOR OF SOCIAL MEDIA, FORBES
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The content that resonates on LLinkedIn
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Why do LinkedIn members engage with content?

It's educational It's relevant to me To stay on top of It's inspiring It helps with
or informative the latest trends skill development
#SOCIaIShakeup Source: LinkedIn Study, Motivating LinkedIn Members to Engage, 2017 @Mlk@Pll&I’Z



What topics drive the most engagement on LinkedIn?

Industry trends/news 8904

ips/best practices 869%

Jobs/skills 7995

Leadership 780/,

Industry events 750,

Product or service information 72,

Employee perspectives 67%
#soclalshakeup Source: LinkedIn Study, Motivating LinkedIn Members to Engage, 2017 @MikePilarz



All of your content should pass at least one of 3 litmus tests

Is it helpful?

Will 1t make your
audience more
informed, productive,
or successful?

#socialshakeup

Is it inspiring?

Does 1t tap into the
inspirational mindset
of the socially active

professional?

>

Is it entertaining?

Is 1t human? Does 1t
create an emotional
connection?

(@MikePilarz



Helptul

#socialshakeup

Moz

13,434 followers
10d

Are your marketing channels allocated effectively?
Rand shows you how and why to audit your funnelin
today's Whiteboard Friday. http://mz.cm/10KVtZ8
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Creating the Right Marketing Mix - Whiteboard
Friday
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68 Likes

QY Like ) Comment [ Share
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Inspiring

#socialshakeup

Playing Chameleon: How | Learned to
Adapt My Perspective

Published on April 27, 2016

Beth Comstock [@fluencer / Following

3 Vice Chair at GE @ 1,801 125 @ 342
A

52 articles

At the start of my career, [ was under no illusion that I knew it all. In fact, I
worried way too much about what I didn’t know. I suffered from a nagging
inner voice that told me my inexperience and uncertainty were liabilities and
just a passing phase. [ was sure that when I finally grew up professionally, I

would have it all figured out.
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Entertaining

#socialshakeup

Taken 3 Bryan Mills has officially joined LinkedIn. View his work history,
network with other like-minded people and even endorse Bryan's particular
set of skKills.

= Bryan Mills

F linkedin.com -+ My decades of
Linked in 2 hands-on experience has given me a
UINKERIN CONVIN/ERYANMILLSSECURITY particular set of skills. Skills that make
TAKEN me very useful - or very dangerous - to
certain people.

Like (288) + Comment (42) * Share * 8 days ago

Misty Edwards, David Caplin +286

(@MikePilarz
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Finding an audience for your
content on LinkedIn
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It all starts with your LinkedIn Company Page

in CE— o B 5 ® 8 @ & O
Home  MyNetwork Jobs Messaging Notifications Me~v Workv  Sales Nav

Social For Nonprofits - Dominate social media at your nonprofit. Download

HNA Your Vay In

ide to learn how! Ad -

LinkedIn
Internet + Sunnyvale, CA + 2,320,556 followers Q Q ﬂ @ @ ‘ —

‘ View in Sales Navigator ’ 135 connections work here.
See all 14,624 employees on LinkedIn =

Internal Feedback

=

Overview

Mike Pilarz

Content Marketing Evangelist at LinkedIn

B View jobs that match your skills

Employee Experience

Recent update Seeall

About us

Finding the right job begins with your connections. Get started

on LinkedIn. #TheWayln
® Messaging

Founded in LinkedIn connects the world's professionals
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There are 3 flavors of Company Page content

Organic Content

Appears on the
Company Page and
reaches followers

#socialshakeup

Sponsored Content

Appears on the
Company Page and
reaches targeted
audiences

Direct Sponsored Content

Does not appear on the
Company Page and
reaches targeted

audiences

(@MikePilarz



Packaging 1s a critical part of branding

#socialshakeup (@MikePilarz



#socialshakeup

Earth’s Fresh Water
Under Pressure 2

The Great Lakes
Are They Shrinking? 34

Black Sea Coast
Crucible of
the Gods 74

State of
the Planet

A Global Report

NYC: Ground
Zero a Year
Later 116

The same 1s true for content

SEPFTEMBER 2002
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Leading brands create distinct visual 1dentities on LinkedIn

. Think with Google Think with Google
thg}lﬁ 302,905 followers th!}?h 302,905 followers
1 mon 8d
Put Google research and insight behind your To create a successful app, let the user’s needs guide
thinking. Subscribe to our newsletter now: https:// your app’s design. For ideas on how to prioritize
goo.gl/Jd8VRI usability, check out our guide. https://go ...see more

Subscribe to our newsletter to get:
e et 9 To create a useful

app, think like the user,

e Consumer Insights

° Trend Reports
e Best Practice Guides

then design the UX.

Tip of the Week

think with Google

97 Likes 234 Likes « 4 Comments

d\_'| Like E Comment @ Share & Like E Comment ﬁ) Share
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A/B testing via Direct Sponsored Content 1s critical

Version A: Image featuring device Version B: Image featuring person
Linkedin Marketing Solutions shared: Following * 21d Linkedin Marketing Solutions shared: Following * 21d
Win Big With Content Marketing: Introducing your One-Stop-Shop hitps:/inkd.in/dVFC.yi Win Big With Content Marketing: Introducing your One-Stop-Shop hitps:/inkd.in/dG8_MXz
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MARKETER'S
Guide to

CONTENT
MARKETING

MARKETER'S

CONTENT
MARKETING

160% Higher CTR
#socialshakeup (@MikePilarz



Follow the scientific method: test one variable at a time

Version A: “Guide”

LinkedIn Marketing Solutions Here's everything you need to know about

content marketing. Download the guide today: https://Inkd.in/dv-ci5

Linked [

Z it

MARKETER'S

Guide 10

CONTENT
MARKETING

market

ew custo

Source: Startleet

95% Higher CTR
#socialshakeup

Version B: “eBook™

LinkedIn Marketing Solutions Here's everything you need to know about
content marketing. Download the eBook today: https://Inkd.in/dJ3Hrak

Linked [}

<= (}M‘mﬁff

MARKETER'S
Guide 10

CONTENT
MARKETING

tent market

new CUusio

Source: Startleet
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Your employees are also a critical distribution channel

#socialshakeup

Mike Pilarz

-
. .
» Content Marketing Evange

iIst at LinkedIn

Write here or use @ to mention someone.

( Image

—/

Employee Sharing

Share articles, images,
and other content with your network

Public ~
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Your employees are also a critical distribution channel

Employee Publishing

Dive deep on topics that matter to you and your
network

4

Normal ~ B I U = = 11

Headline

|
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Key Takeaways

#socialshakeup

LinkedIn 1s now primarily a content
platform.

Share inspirational, relevant content that
either makes your audience smarter or
helps them perform better at their jobs.

Followers are already advocates. Other
members are not. Tailor content
accordingly.

Imagery 1s critical. Create a distinct
visual brand for your content.

(@MikePilarz



* A/B test via Direct Sponsored Content.

* Employees are a critical distribution
channel. Consider:

o An employee activation program.

Key Takeaways o A thought leadership program via
publishing.
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