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Using Facebook Advertising to Maximize 
Spend, Increase Engagement, and Reach 
Niche Audiences
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AUTRY MUSEUM 
OF THE 
AMERICAN WEST

FACEBOOK
@AutryMuseum
30.5K Followers

TWITTER
@TheAutry
10.2K Followers

INSTAGRAM
@TheAutry
12.9K Followers
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PLANNING 
YOUR PAID 
SOCIAL 
MEDIA 
STRATEGY
• Budget, budget, budget
• Find your peers
• Utilize your resources—

Facebook Blueprint program
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RETARGETING 
AND THE 
FACEBOOK PIXEL

Ad for targeted list and lookalike 
audience based off web traffic

Ad for web traffic with 15-second 
video showing experience of being
inside the exhibition
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DEFINING A LOOKALIKE AUDIENCE

• To keep relevancy high, base 
list on 1-2% of targeted 
population

• Narrow target by demographics 
successful with similar 
campaigns

• Base budget on target 
audience size

• Run your ads for at least two 
weeks 

• Refine audience based on 
results
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KNOW 
YOUR 
AUDIENCE
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Chances are, 
someone 
who likes 
one 
Western 
likes most of 
them…



PROMOTING EVENTS
A Multi-Pronged Approach

Timeline ad, promoted to followers 
and friends in L.A. for 1 day at $20

Instagram—posted organically, 
then promoted to 18-35 year olds interested
in contemporary art, galleries, Native 
American culture for 4 days at $75Promoted event, targeted to galleries/auction 

houses, Native American interest groups, and page 
followers over 3 weeks 
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THANK YOU!
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